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INTRODUCTION

Where do you get your news? How do you know what source to trust?
Today’s media is dominated by commercial and political agendas. News shows are often
opinion-based and personality-driven. The social media movements created a blogging
culture that feeds on hearsay and half-truths. Together these leave the public uniformed,
overwhelmed, and cynical. We believe there is a desperate need for uncompromised truth
that represents the diverse voices of today’s global village. We are a reliable platform of
globally acceptable news from which any individual or reporting outlet can draw.
What if the people on the ground were empowered with training, technology and the
support of an international network? It could change how we view and engage with our
world. Welcome to Grassroots News International Institute!
Every international story starts locally, every bystander is a witness, and every witness has a
story to tell. You could enable them to be heard! When much of the international press was
still days away from the heartbreak and heroes at the epicenter of the Haitian earthquake,
Grassroots news reporters within the community were already on the scene. When sex slavery
went unnoticed on the streets of America, our cameras began to expose the injustice. We are
committed to truth, accompanied by integrity and honesty.
This training program will give you a basic understanding of how to put together a news story
using video, photography, audio for radio and the written word. When news happens around
you, you will know how to capture and report it on the Grassroots News web site for the
whole world to see.
So when the next big story breaks out in your city, your village, or your neighborhood, you
can either stand on the sidelines, or you can make the news.

WHO? WHAT? WHERE? WHEN? WHY? HOW?

Journalism is about telling the story.
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The Art of Story Telling
OBJECTIVE
Be aware of various types of stories ad know what kind of story you are reporting.
Different Types of reporting
Hard News  Another name for this is breaking news.  It includes significant events such as
catastrophes, acts of nature, violence, disputes, controversial issues, accidents, or situations
that affect a large number of people.
*Note: For hard news – the better the story, the less your production values will matter, the more we’ll accept

shots that are shaky or blurry, sound that is rough, a skype interview, etc. If your story is a soft news or human
interest, we have higher expectations on production.

Soft News These stories may be tied to special events or aspects of events that are unusual.
Human Interest These are stories that are not necessarily tied to events but have general
appeal because they touch on subjects to which all people can relate.
Social Action Causes Grassroots News invites the championing of various transformational
causes.  Should you want to engage with a particular cause we have a grid called the “Legacy
and Action” guide that we will share with you.
Creative Expression Grassroots News is not a traditional news entity. We believe in all kinds
of creative expression for telling the stories that need to be told. Gabriel from Rwanda is
creating a comic strip based upon characters from his country.  Robert from the USA is telling
stories through graphic design. Learn the basics of storytelling through the journalism
seminar first then let’s dream together!

FACILITATOR INSTRUCTIONS
Have students use examples from Grassroots News to identify different types of reporting:
Hard News:  Haiti cholera, Egypt (all stories), Haiti riots
Soft News: Ironman Volunteers
Human Interest: Uganda Adoption

OBJECTIVE
Identify a news-worthy story.
Identifying the story
What makes a story compelling? An audience has to have reasons to be interested. Here are
some of the classic items that make a story newsworthy:
• Timing (News should be fairly “new”)
• Significance (Numbers of people, major event)
• Prominence (Who?  Where?)
• Human Interest (Touching, emotional, inspiring)
• Unusual (Man bites dog is a story.  Dog bites man usually isn’t!)
• Impact (How many people affected?)
• Conflict (Man vs. man; man vs. nature)
• Proximity (How close is the story?)
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Story Selection & Key Parts of the Story
What’s your focus?  What specifically are you trying to communicate?  To be news, it has
to stand out and hookpeople who are living in a world where they are bombarded with
information and entertainment. Why should people choose to watch, read or listen to your
story? Can your story make a difference?
Is it breaking news? Get the facts. Shoot video that tells the story. Interview witnesses –
people who saw what happened, people who experienced what happened. Remember:
breaking news is urgent - get the story up fast!
Is it an issue, a conflict? Are there two sides to the story?  We need to hear from both sides.
We’re not looking for your opinion. Remain objective – don’t let the story have a bias. Have a
neutral view.
Is it a human interest story? Is there someone’s story you want to tell? It will still answer the
questions – who, what, where, when, why and how … but you can be a bit more creative in
how you answer those basic questions.

DISCUSSION
Watch and discuss one or more stories from Grassrootsnews.tv listed below and consider the
following questions:
From whose perspective was the story told?
A story told from the reporter’s perspective is when the reporter puts themselves and their
perspective into the story.
A story told from the subject’s perspective is when the subject tells the story through a series
of soundbites.
A story told from the subject’s perspective with narration is when narration is interspersed
with soundbites, but narration is written from subject’s perspective.
Cholera in Haiti - http://grassrootsnews.tv/?p=26
Touring North Korea - http://grassrootsnews.tv/?p=66
Hope for a Growing Family - http://grassrootsnews.tv/?p=55
Wally Nell’s February 2011 stories on the Egypt protests - http://grassrootsnews.tv/?s=nell
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OBJECTIVE
Learn how to identify the key parts of a story.
EXERCISE
Read the following story as it was released by the Associated Press (AP) wire
service.

Bahrain security forces fire tear gas on protest
By HADEEL AL-SHALCHI Associated Press
MANAMA, Bahrain (AP) -- Soldiers fired tear gas and shot heavy weapons
into the air as thousands of protest marchers defied a government ban
and streamed toward the landmark square that had been the symbolic
center of the uprising against the Gulf nation’s leaders.
Hospital officials said at least 20 people were injured, some seriously.
Ambulance sirens were heard throughout central Manama a day after
riot police swept through the protest encampment in Pearl Square, killing
at least five people.
An Associated Press cameraman saw army units shooting anti-aircraft
weapons above the protesters in apparent warning shots and attempts
to drive them back from security cordons about 200 yards (200 meters)
from the square.
The clash came just hours after funeral mourners and worshippers at
Friday prayers called for the toppling of the Western-allied monarchy in
the tiny island nation that is home to the U.S. Navy’s 5th Fleet.
The cries against the king and his inner circle - at a main Shiite mosque
and at burials for those killed in Thursday’s crushing attack - reflect an
important escalation of the political uprising, which began with calls to
weaken the Sunni monarchy’s power and address claims of discrimination
against the Shiite majority in the tiny island nation.
The mood, however, appears to have turned toward defiance of the entire
ruling system after the brutal crackdown on a protest encampment in
Bahrain’s capital, Manama, which left at least five dead, more than 230
injured and put the nation under emergency-style footing with military
forces in key areas and checkpoints on main roads.
“The regime has broken something inside of me. ... All of these people
gathered today have had something broken in them,” said Ahmed Makki
Abu Taki at the funeral for his 23-year-old brother, Mahmoud, who was
killed in the pre-dawn sweep through the protest camp in Manama’s Pearl
Square. “We used to demand for the prime minister to step down, but now
our demand is for the ruling family to get out.”
The White House has expressed “strong displeasure” about the rising
tensions in Bahrain. The 5th Fleet is the centerpiece of the Pentagon’s
efforts to confront growing Iranian military ambitions in the region.
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Notice how someone took the important facts and cut it down to a very short and concise
story. Here is the same story edited down:
In Manama, Bahrain today, thousands of protesters defied a government
ban marching toward Pearl Square, as soldiers fired tear gas and shot into
the air. Five people were killed, at least 20 injured.
This clash came just hours after Friday prayers when protestors called
for the toppling of the Western-allied monarchy in the tiny island nation.
The cries against the king and his inner circle reflect an escalation of the
political uprising.
The nation of Bahrain has military forces in key areas and checkpoints on
all main roads.

DISCUSSION
WHO? WHAT? WHEN? WHERE? WHY? HOW?
Did the story cover them all?
Details are important.
What did you learn?
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Seeking Truth
Truth, facts, reality. The terms are closely related. The reporter’s job is to reveal the truth about
events that can impact the viewers, so they can take appropriate action if necessary.
Reporting on an earthquake or cholera outbreak is fairly straightforward. You can show the
extent of the damage or epidemic, who is affected, what is being done to alleviate the situation,
and then project what will happen in the days ahead. But when there’s controversy, such as
charges that U.N. soldiers brought cholera to Haitian refugee camps, things get more
complicated.  How do you find out?  How do you do a “fair and balanced” story when the air is
filled with emotion and confusion?  How do you avoid bias or partiality?  It takes effort.
To find the truth you must dig.  Go to the source.  Interview people on different sides of an issue.  
Listen. Take notes. Read. Google. Get the background. Try to understand different arguments
or points of view. Ask yourself: who am I empowering with this story? Are you sure that you fully
understand the story and situation you are reporting about? Don’t let emotions blind you
especially if you’re story is potentially controversial or dealing with a sensitive subject matter.
Once you have the facts, put them together simply, clearly. A mere listing of facts is not enough.
A good reporter strings the facts together, connecting the dots, to help the audience make
sense out of a situation or event.
**It is irrelevant if the reporter agrees, disagrees, endorses or believes what a respondent is saying. We are reporters. Print, publish or broadcast what people say and the truth will slowly rise
to the surface.
Research & Accuracy
What can you learn before you write, shoot, or record? Find information on the web, make phone
calls, interview people. If this is something controversial, you need to get 3 sources. Just because
one person says it happened does not mean that it actually happened that way. Confirm all
information with 3 sources.
Find knowledgeable sources to interview. Ask questions that get them to talk about what they
know, what they experienced. Don’t ask questions that they can answer with a yes or no. Get
your sources to answer the Questions – Who What Where When, but especially Why and How.
A key to successful stories is getting good interviews with:
• People who make stories. These might include politicians, community leaders, etc.
• People who have been affected by a story. These might include victims, witnesses, etc.
• Experts or spokespersons who can give you reliable information about your story. These
might include government officials.
Remember: news is a public service. As journalists, we are here to serve the public!
Watch a lot of news stories to learn how to become a good reporter.
Writing a good story means you must first understand it. You must know where to go for
information, gather effective interviews, capture compelling audio, video, or photo stills and
write an easy-to-understand script.
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Writing the Story
• Know the focus of your story.  Don’t try to make too many points.
• Understand clearly what you want to communicate. If you don’t know what you
want to say, your audience won’t know either.
• In the first sentence, tell me why I should care.  Give me a reason I should listen/read/
watch your story for the next 3 minutes.
• Make sure your facts are accurate.  If you are in doubt, double check your source.  If
you are still in doubt leave it out. We only want to hear about what you are sure of.
• Be conversational.  Write the way you talk, not the way you write. Always ask yourself,
  “Would I say it that way?”
• Use simple declarative sentences (Subject--Verb--Object).  An example of this would
  be this sentence:  “The earthquake struck just after 5 when thousands of commuters
  had filled the streets.” as opposed to, “At 5 o’clock, just as thousands of commuters
  filled the streets, the earthquake hit.”
• Simplify.  Simplify.  We know the situation is complicated ... simply tell what you sense
is the most important.
• Put the primary subject and verb early in the sentence.  Example: The people ran for
  their lives as the waves washed ashore.” rather than, “As the waves washed ashore, the
  people ran for thier lives.”
• Use simple words that are easy to say.  Example:  “Most” instead of “the majority of”.
Write short sentences that can be said easily. After you write something, always say it 		
aloud and see if you have room to breathe.
• Be concise and direct.
• Avoid clichés, fancy words, sub-culture slang or ethnic words your audience may not
understand or relate to. Remember: 360 degree communication!
• Write to the video.  Video is SHOW and TELL.  Good video is a combination of
  
compelling video, strong sound bites, good writing, and interesting natural sound.		
  Make sure the words and pictures go together!
• Don’t write sentences that don’t say anything!  ALWAYS show your script to someone
else to edit and check for flow.  Sometimes   things make sense to you--but to no one
		 else! Or read your script to someone else reading it out loud helps you, and you can 		
		 see what they didn’t fully understand.
• When you are talking about someone in your story, make sure you have shots of
them onscreen.
EXERCISE
You will be given an AP wire copy that was taken from the internet. Your assignment is
to write a :30 second story from this wire copy.
It should take you about 2 minutes to read and 10 minutes to write :30 story.
Read it and time it to :30. Edit the copy. Time yourself and turn in story.

		

FACILITATOR INSTRUCTIONS
Read through story several times to get all facts. Remember details. Then read the students’
stories aloud to the class and point out factual errors. If you miss the facts, you miss the story!
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OBJECTIVE
Learn how to prepare for, conduct and shoot effective interviews that help report your story.

Interviewing Tips

*Note: many of these apply to all forms of journalism (written, radio, photography, video, etc.)

•

Show up early. Don’t stress yourself by being late or making your interviewees wait for you. Plan
enough time for a relaxed interview.

•

Keep your on-camera interviews fairly short. The longer you interview someone, the more editing you
must do. Sometimes it’s good to chat with them off-camera to narrow the focus of your questions.

•

Be prepared. Find information ahead of time by researching on the Internet and making phone calls. If
a topic is controversial, you should get 3 sources to verify the information. Write out your questions so
you can be prepared mentally in advance and be sure to have a copy of your questions with you.

•

Be sure to practice with your equipment ahead of time.

•

Help the person being interviewed feel relaxed and comfortable.  Make small talk, try to get their mind
off their nervousness. Ask them to take a few deep breaths before you begin.

•

Record the correct spellings of their name, title and connection to the story. You won’t use this in your
story, but it will ensure you will have the correct information for name bars when you submit your story.

•

Shoot the interview in a location that adds to the story. For example, you would interview a cook in a
kitchen, a fireman next to a fire or a firehouse, etc.  Remember that what the viewer sees is as important
as what they hear.

•

Try to conduct the interview in a quiet location or at least away from noisy places such as streets. If
there are unexpected noises in an interview (such as a plane, phone, etc.) repeat the question and have
the subject start again.

•

Be aware that even a slight wind can cause noise in the audio.  Wear headphones if possible.  Use a
windscreen over the mic if possible. ALWAYS check your audio after the interview to make sure you
have good sound! Re-do interview if necessary.

•

Be a good listener. Pay attention to the answers because you may need to ask the question again to
get what you need, or to have them say it in less time.  You may also find their answer leads to another
question you should ask. Reassure the subject by nodding, smiling and maintaining eye contact as
much as possible.  However, don’t make any noises such as “uh-hum” that might be heard.

•

Ask the subject to use complete sentences. Explain that the video will be edited and the audience will
probably not hear the question, so they should not begin their answer with words such as, “Because.”  If
they forget, remind them to use complete sentences and ask the question again. If they stumble over
words during an important part, ask them if they want to say it again.

•

Leave nose room or lead space. This is extra space between the subject’s nose and the edge of the
frame in the direction they are facing.

•

Ask open-ended questions. These are questions that cannot be answered with a yes or no.

•

Always ask a final question: “Is there anythingelse you’d like to add?”  This often produces the most
compelling moments.

•

If you don’t have lights, shoot next to a window (with light falling on the subject, not behind them) or
outside, preferably on a cloudy day.

•

Use a lavaliere (clip on) microphone or a directional mic attached to your camera.  If you are forced to
use the on-camera mic, stand as close to the subject as possible. Hide mic cables.

•

Get some cutaways of the interview. These can be shots of the subject’s hands, a side view, or a reverse
shot -- an over the shoulder shot of the subject talking to the interviewer, etc. These will give you
options to cut different parts of your interview together without the picture jumping.

FACILITATOR INSTRUCTIONS
1.
2.

Set up a camera in class and show the output of the camera on a big screen. Show interview
do’s and don’ts, how to frame a shot and tips from the list above.
Send students out to capture an interview and return with their footage to review in class.
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How to Tell a Visual Story
Photography & Videography
“You have the option to simply accept the world as you first see it OR you can move around and
experiment with a variety of views.” - anonymous
Composition
When looking at a scene, first decide what it is that attracts
your attention. What do you want to be the subject of
interest?
The Rule of Thirds
The basic principle behind the rule of thirds is to imagine
breaking an image down into thirds (both horizontally and
vertically) so that you have 9 areas. The theory is that if you
place points of interest in the intersections or along the
lines, your photo will look more balanced and will enable
a viewer to interact with it more naturally. Studies have
shown that when viewing images, people’s eyes usually go
to one of the intersection points most naturally rather than
the center of the shot. Using the rule of thirds works with
this natural way of viewing an image rather than working
against it. This technique is much better than placing your
subject in the middle.
Leading Lines
Leading Lines are elements you find in a scene which you can
use to guide the viewer’s eye deeper into a picture or to an
important subject. These lines can be straight, curved, parallel, or
diagonal.

“The virtue of the camera is not the power it has to transform the photographer into an artist, but
the impulse it gives him to keep looking.” - Brooks Atkinson
9

Depth of field
The trick here is to include something very close (foreground),
something in the middle and something far away (background). Focus
on one or two of the three but not all three depths. (Or you can adjust
your aperture if your camera allows for this.)
Framing
Use foreground elements to frame your subject.
Architectural objects work well (windows, doorways,
arches...), but don’t be limited to these structures.
Many things can be used to frame your subject,
but don’t forget the subject is the most important.
The frame should not compete with your subject or
overshadow it.
One of the most powerful compositional principles:
simply move closer!
Photo Tips
• Have a strong center of interest.
• Watch the backgrounds (sticks poking out of someone’s head, too busy, etc.).
• Hold the camera steady (use a tripod if you can).
• Pay attention to lines in a photo (horizontal lines or flat lines tend to be peaceful and
reduce the excitement of the photos). Use diagonal lines to make a photo have feeling or
action or excitement. Curved lines or any other lines also add to composition.
• Take several shots of the same thing, try different angles, different settings. Get down (if taking a
picture of a small child or a dog, get down on its level).
• Simplicity is the key to good pictures. Less is more.
• Take the same picture in vertical (many subjects look better in vertical by turning the
camera 180 degrees). Just remember you can’t do this with video!
• Be aware of light on your subject and where shadows fall. Great light makes a great photo.
• Be ready! Always have your camera with you (the biggest reason people don’t have
better photos: they didn’t have their camera with them).

Example of bad lighting

WEB RESOURCE
For more photography tips and examples, visit

http://www.photographymad.com/pages/view/10-top-photography-composition-rules

10

Shooting Video
OBJECTIVE
Learn basic video shots, the building-blocks of a sequence, and how to tell a story with
visuals.

Basic Equipment:
First you need to start with a basic camera package:

•
•
•
•
•

Camera (camcorder, smartphone, palm-corder, etc.)
Tripod
Headphones
External microphone
Computer with editing software and or a video editing app

VIDEO RESOURCES
Check out this playlist for shooting quality videos
http://www.youtube.com/view_play_list?p=7B16B2F5044A082B
Check out this playlist to learn tricks for shooting videos on your
iPhone, iPod and iPad
http://www.youtube.com/view_play_list?p=A7654B3C9C688973
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Wide Shot (WS)
This shot sets the stage by telling the viewer where
the story is located. It places the subject in the
scene and establishes their relationship to it. This
is also often called an establishing shot because
it shows where the story is. An even wider shot is
called an Extreme Wide Shot (EWS).  It serves the
same purpose.

SHOT TYPES

Medium Shot (MS)
Depending on the scene, this is usually a waist
shot of the person or group. It reveals even more
detail and approximates what you would see when
approaching a person face-to-face.

Close Up (CU)
This shot is used to show more detail of the subject
and more emotion. It approximates the distance
you might have between yourself and a friend
when having an intimate conversation. Save this
shot for the most important details in your story
and the most gripping parts of your interviews.

Extreme Close Up (ECU)
This is the most intimate and detailed shot of all
and will be used very sparingly to show the most
important details of a story. It would not be used
very often in interviews, depending on the topic
and situation, as it can be very uncomfortable.
You might use it to show a child’s drawing, a
broken doll, a lost shoe.
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Headroom

This is the amount of space between the top of the head and the top of your frame. Too
much headroom will leave the subject floating and unbalanced.  Too little will make your
subject appear crowded. Place the eyes of your subject near the upper third of your “rule of
thirds” line.

Good headroom

Too much headroom

Sequence

Video is not reliant on one image as in still photography. Rather it relies on a series of shots
taken from different angles and points of view.  Together they tell the story (along with
interviews, natural sound, narration, graphics, etc.)

Shoot from a variety of angles.

Life does not always occur at standing eye level. When editing, mix up the different types of
shots (WS, MS, CU) with shots from different angles.

Cutaways or B-roll

Cutaways and b-roll are all the shots you “cut away to” from your interview.  They will include a
variety of shots as described above. They will tell your story visually.
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Nose Room (or Look Space)

Nose room is the distance between a subject’s nose and the edge
of the frame in the direction they are facing. If you follow the rule
of thirds, you will see that you have more distance in the direction
the subject is facing. Too little nose room will make the subject
look crowded and make the audience uncomfortable.

Lead Space

When following action in a shot, leave space in the direction where
they are heading. For example, if you’re shooting a car driving
from left to right, most of the car will be in the left side of the
frame with space on the right. This is similar to nose room or look
space in an interview.

Zoom

Normally you use the zoom feature in between recording, but
occasionally you will zoom while recording.  Have a reason
to zoom.  Zooming in makes the subject larger and is used to
draw the audience in.  When you zoom in, you are making the
shot “tighter.”  Zooming out is like walking away, and is used
strategically to reveal context or as a departure technique (the
story is ending).  Zooming out is making the shot “looser.”  If your
story lacks action visuals, zooming can add interest. Use zooms
very sparingly.

Pan

This is a camera movement that goes side to side and is most
easily done with a tripod. In cultures that read from left to right,
pans should be done the same direction (left to right).  However,
panning from right to left can be used to create tension and
uneasiness, which could be a story-telling device that serves your
purpose (especially for disturbing stories).  The rules are different
in cultures that read from right to left or top to bottom. Generally
when you pan, you cut to another shot and do not reverse the
direction (left to right to left).  Pans are especially helpful in
establishing a wide shot such as a landscape or a crowd.

Tilt

This is when the camera moves up or down. You might tilt from
what someone is writing to their face, or as in this example, from a
water reflection to the subject (the balloon).
Most times you will use a combination of these camera moves.
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WEB RESOURCES
For more tips on framing, see:
http://www.mediacollege.com/video/camera/tutorial/01-framing.html

Shooting Tips
•
•
•
•
•
•
•
•
•
•
•

Focus! In an interview, make sure the subject is in focus and not the background.
Shoot a variety of shots from different angles. The shots put together become a sequence that will
visually tell the story.
Avoid placing your subject in the middle of the frame.  Use the rule of thirds to balance elements in the
shot.
Use a tripod as often as possible or lean against something to stabilize the camera.  Hold the camera
steady when not using a tripod.
Be aware of your light source and where shadows fall. The light source should be in front of rather than
behind the subject.  Reflectors can help light a subject.
Avoid shooting people or objects with brightly lit backgrounds. The auto iris will think there is a lot of
light and close down, making your subject dark.
Be aware of wind noise.  Use headphones if possible to make sure you get good sound.  
Avoid shooting military or other politically sensitive situations. Since 9/11 there are many areas that are
off-limits to cameras, such as airports, subways, train stations, etc.
Shoot more than you think you will need. It’s better to have too much rather than too little footage.
However, don’t over-shoot, making it difficult to sort through later.
Hold each shot for 7-10 seconds.
Be aware of all the elements in your frame (background, etc.)  

You are welcome to do a stand-up. This is the reporter in front of the camera. There are 3 types :
1. Opening stand-up: explaining where you are and what the story is.
2. Bridge stand-up: typically “bridging” two interview soundbites.
3. Or most often, an ending stand-up summarizing the story and ending with the tag out.  The tag out
should be:  “(your name), reporting for Grassroots News.”  If the story is location specific, and you are in
that location, your tag would be:  “From Thailand, this is (your name), reporting for Grassroots News.”
*Please note: Don’t say, “Reporting LIVE for Grassroots News as it will not be accurate - your story will be
recorded material.
Safety & Sensitivity
• DO NOT put you or your team at risk for a shot or interview.
• Make yourself aware of cultural, political and miliary elements that call for caution and sensitivity

VIDEO RESOURCES
Shooting Quality Footage Playlist
http://www.youtube.com/user/resonatenews#g/c/7B16B2F5044A082B

FACILITATOR INSTRUCTIONS
Have students practice all the shot types, either on still or video camera.

EXERCISE
Shoot B-roll video footage to supplement your interview footage that
includes different angles, focal lengths, cutaways, and a video sequence.
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Editing
OBJECTIVE
Learn how to organize your footage, choose sound bites, finalize your story and
edit it all together.
DEADLINES!!!
There is a shrinking window of opportunity for your story - don’t miss it! Turn your story around as fast
as possible or it may become irrelevant before it is even seen!
An Important Note on Flexibility & Accessibility
Remember that different news agencies have different needs in various situations. Some may want
your full package (edited, completed story) and some may want any combination of interview clips,
B-roll, or even your footage and rough script that they can quickly edit. You want your material to be
as accessible as possible and to accomodate whatever need. Try to keep in the interactive loop with
whomever is asking for the story and then deliver quickly!
The following outline presents the proper process for post production of a news story. However, in many
instances you may need to use short-cuts to turn a story around quickly. Learn what works best for you. For
example, while you’re shooting: listen for soundbites, mentally plan your edit, look for transition moments.
Transcribing
Though it is not always possible with limited time, transcribing your interviews is the best way to see
all the content you have recorded. Printing out your transcripts allows you to sit down and highlight
the sound bites you want to use and helps in writing your script to the soundbites.
Logging
It is very helpful to make a list of your shots, or at least the ones you think you will use. This will help
you stay organized and find those shots again.
Scripting
In news reporting, you write your script after you have conducted your interviews, weaving narration
and clips from interviews together into a cohesive script that tells a story. It is helpful to create two
columns in your word processing program. Put everything the audience will hear in the right column
(audio) and everything the audience will see (video) in the left column.
Supporting Elements
You must locate non-copyrighted music, graphics, titles and other elements you need to complete
your your video.
Putting your story together
Your story should be 1-3 minutes long. What’s the most important information? What’s the best video
footage?  What are the best “sound bites” from the interview?  Think back to the focus – and answering
the 5W’s … Who What Where When Why. Write your script and record your narration.
Your story should have 3 parts. A beginning, middle and end. The beginning needs to hook their
interest.  Why do they need to watch this story?  In the first 10 seconds, make them want to watch the
whole story.  The middle tells the story.  The end wraps up the story with a final thought.
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Editing
Once you sit down with your computer editing software to put your video together, you should have
a very good idea what it’s going to look like, although you may make changes as you edit. When
editing, vary the pace of the shots – most shots should be between 2-5 seconds unless there is
something exciting going on in the shot. Interview sound bites usually are 15-25 seconds. When you
say someone’s name, you should use a shot where they are featured prominently. We recommend
that you use music only if the story calls for it. Make sure your music is not copywrighted. Grassroots
News stories should not have title graphics, but should have location, name/title lower thirds, and
English subtitles if needed. (In some cases you will be asked for a textless version with this information
separately.)
Sometimes you can allow the people you interview to tell the story without narration. This can be
effective, as the people get to tell their own story. It’s helpful if there is more than one interview to
add variety to the audio.  Use natural sound (“nat” sound) to help punctuate soundbites and what is
happening visually. ALL B-roll should have natural sound.
In some cases, you will be asked to do multiple passes of your story, don’t worry - you’ll get faster!
This process takes practice: Find a story. Shoot the story. Edit the story. Show it to others. Get
feedback. Learn from the process. And remember: URGENCY is the key word!

FACILITATOR INSTRUCTIONS
Teach the 1st Video Editing Software for iPhone and/or computer editing software appropriate
for your group. Teach how to create multiple audio tracks for building natural sound, interviews
and voiceover, how to cut different shots together, and how to pace the story.
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EXERCISE
Practice editing together the interview and B-roll footage you shot previously. You
should become familiar with the software, get a sense of pacing, and be able to
combine audio and video tracks.

VIDEO RESOURCES
Alternate Video Editing Apps for iPods, Mac, Pc, Linux
http://www.youtube.com/user/resonatenews#g/c/75FF3B24B0C51352
Intermediate Video Editing
http://www.youtube.com/user/resonatenews#g/c/E00D9BE9C6B9A25E

Producing & Critiquing a Story
EXERCISE
Report a real or practice story: print, photos, audio and/or video. It should be 1-3
minutes. A video story should include at least one interview, cutaways, a voiceover,
and video sequences.
DISCUSSION
Look at all the stories submitted by the class and critique them. Examine what was
done well, what could have been done better, how different people might have
produced the same story differently. Discuss what you have learned.
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Appendix
Additional Resources
The Owle Bubo Accessory Kit
http://www.wantowle.com/
The OWLE Bubo is a camera mount that helps your
iPod Touch 4G or iPhone 4 operate more like a regular
camcorder by adding stability, optics, microphones,
and tripod functionality.
Value Communication
http://ywamcommunication.org/
This is a site dedicated to helping YWAMers become better communicators by sharing
the vision for the importance of intentional communication, providing tutorials and
other resources for learning specific skills, and by connecting those who have a specific
communication vision.
CNN has developed an online training program somewhat similar to the Grassroots
Workshop. You might visit the site to see more tips that will help your reporting.
http://edition.cnn.com/SPECIALS/2010/bootcamp/

Tom Schroeppel has written two very simple books that are highly recommended for
learning more about video production:
The Bare Bones Camera Course for Film
Video and Goals: Getting Results With Pictures and Sound
Check out his site for info on ordering the books, free stuff
and a list of resources.  The books ship from Florida, USA.
http://www.tomschroeppel.com/

21

Ethical Considerations
Teaching by Debra Buenting based on principles from the book,
Communicating Ethically: Character, Duties & Relationships
by William W. Neher & Paul J. Sandin
Communication ethics is application of ethical thinking to human communication situations.
It has more to do with integrity than it has to do with law
Ethics provide a system needed
• for making judgments about the right or wrong of actions
• to be able to justify to oneself and others in a clear and objective manner.
Accuracy
• Did you represent something accurately?
• Did you exaggerate?
• Was your image and/or word choice fair?
• Did you check your facts?
• Did you use reliable sources?
• Did you verify all the information?

Ethics help us…
• Decide what to communicate
• How to communicate
• Examine if we are being fair

Honesty
• Did you honestly seek the truth?
• Were you honest in your representation?
• Were you fair?
• Did you strive to be honest despite pressures to compromise?
• Did you represented people and situations fairly?
Truthfulness
• Did you strive to be as truthful as possible to everyone involved?
• Did you get permission to use elements such as photos or video shot by someone else?
• Did you tell both sides of the story?  Did you consider all perspectives of the story?
• Are you reporting facts or opinions? (Be honest what you’re doing.)
Think about implications
• What action results in the best outcome for the most people?
• How are relationships between individuals affected by one’s behavior?
- Help us distinguish between reporting, promotion, opinion or advocacy
• Be respectful
• Avoid being misleading
• Avoid stereotyping
• Use taste
• Examine the motives of others
• Admit mistakes
• Keep high standards
•  Communicate responsibly
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